Elevating Purpose
Our Plan for Social
& Environmental
Action 2022

2

Contents

Introduction

3

Contents

Elevating Purpose:

Introduction

3

A message from our Global COO

4

Our Vision & Values

5

Behind the Scenes…

6

Our Targets

8

People

9

#elevatingpeople

9

Elevating Equality

12

Planet

16

Reducing our Carbon Footprint

17

Reducing our Waste

20

Purpose

22

Collaboration

23

Our Plan for Social & Environmental Action

Introduction.
At Elevate, we are people people.
We believe our amazing people are our greatest
asset and that our collective human heart has
the power to bring about positive change in the
world. The commitment, creativity, resilience
and drive of our employees and events staff
allow us to contribute so significantly to our
clients’ successes.
Now we’re ready to do the hard work. To be
accountable for our actions and to see our
efforts to protect our Planet and uplift our
communities come to fruition.
Climate change and social injustice has
become the #1 global concern, and it’s
growing. Millennials and Gen Z are more likely
to expect and demand that companies should
address urgent social and environmental
matters and for sustainability to be core to
their employers, services and products. They
are no longer the future. They’re already our
teams, our clients, the guests at our events
and our trusted advisors.

www.weareelevate.global

It’s often said that out of a crisis comes
transformation. Ways of working that
previously seemed unattainable now feel within
reach. The COVID19 pandemic highlighted
and broadened existing socio-economic
inequalities, climate change concerns and
mental health issues. Governments can only
do so much to address these challenges, the
onus is now on businesses to reframe these
real issues as opportunities. And see doing
good, as good for business.
This document is designed to outline
Elevate’s purpose and our commitments to
using our global platform to do good for our
people, the local communities and our planet.

Elevate 2021
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A Message from our Global COO.
Our people make the difference. And we
make a difference to people and the Planet.
This sustainability strategy is all about
ensuring that our commitments to the
environment and our communities are
embedded in everything we do.
Why? Well, not only does doing good make
business sense for us, but I believe it
futureproofs Elevate and guarantees our
continued success. By default, that means
success for our clients, suppliers, and our
wider network.
We work hard, and we love what we do. By
extending this passion to the wellbeing of our
workforce, the equality and diversity of our
community, and the vitality of our natural
resources, we are proactively shaping the
world that we want to be a part of.

As an enthusiastic and important part of
our wider circle, I invite you to join us on
our sustainability journey.
We have laid out a plan here that we think
will work best for Elevate and all of our
people. But we are always open to new
ideas. Let us know what you think and how
we can work together to create a brighter
future for us all.
I look forward to levelling-up our social
and environmental efforts business-wide.
Doing it better. And doing it together.

Carina Filek
Global COO, Elevate

Our Vision & Values.
Our vision is to create human connections
with purpose. Delivering excellent work for
our clients whilst having a positive impact on
people and the Planet.
Underpinning our vision is a set of four
core values that inform every decision
we make, as a team and as a business.
We’re proud of our values and how our
global team have gone out of their way to
embrace them. They are what turn Elevate
from a good business to a great business.
Our values also provide a guiding light
for our sustainability strategy, helping to
influence and drive our targets:

People- People:
We have invested our pro-bono time into
people-focused projects,
inspiring the next generation and levelling
the playing field.

Elevation:
Fostering a culture of growth and
development for our employees and
ambassadors.

Pride:
We’re using our platform to amplify positive
change across our network.

Better Together:
Supporting social change can’t be actioned
in a silo, that’s why collaboration is one of
our core topic areas.

Elevating Purpose:

Our Plan for Social & Environmental Action
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Behind the Scenes…
Materiality Assessment

targets areas, we have set Key Performance
Indicators (KPI’s), creating practical and
measurable steps to keep us on track.

To inform our Sustainability strategy, we
carried out a Materiality Assessment.
A Materiality Assessment is a process
designed to identify and prioritise the
most important topics to a company and
its stakeholders.

We’ve set some big three-year targets in
relation to Diversity, Equity and Inclusion,
and longer-term targets to reduce our
environmental impact. Setting purposeful
targets sends a strong signal to our
employees, suppliers, and clients that we’re
committed to delivering the plans laid out
in this strategy.

The assessment provided a meaningful
springboard to create our targets and to
understand the shifting global landscape
that will influence our future strategic
direction as Elevating Purpose evolves.

2022-23 is our baseline year. We will
embed the strategy in our global
operations, track and gather data and
create a benchmark from which we will
progress.

Our Targets
Our Sustainability strategy is built on three
pillars, People, Planet and Purpose. The
pillars house six topic areas under which
we’ve set bold and ambitious targets.

We plan to release an annual Elevating
Purpose report in Jan 2023 outlining
our target progress. This keeps us
accountable, drives us forward and allows
us to share what we’ve learnt and how
we’re going to continually improve.

These targets are a mix of SMART targets
and aspirational targets. Within the six key

UN Sustainable
Development Goals
In 2015 the United Nations launched 17 Sustainable Development Goals (SDGs). From
eliminating poverty to building sustainable cities, health and wellness to economic growth.
All of them aim to create a world that works for everyone well into the future. We have taken
inspiration from these SDGs and have aligned ourselves with 5 Purpose Goals:

1

2

3

4

5

DECENT WORK
& ECONOMIC
GROWTH

REDUCED
INEQUALITIES

RESPONSIBLE
CONSUMPTION &
PRODUCTION

CLIMATE
ACTION

PARTNERSHIPS
FOR THE
GOALS

Elevating Purpose:
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Our Targets

People/#ElevatingPeople

People.

Governance
To keep us on track we’ve created the
Elevators. A collective of cross-discipline,
cross-office employees who lead the
sustainability strategy, manage data
collection and hold the company to account.

Our people are our greatest
asset, and our success depends
on attracting and retaining the
best in the market.

The Elevators meet every month to review the
progress of our commitments, identify areas
for improvement, review relevant procurement
decisions and ensure we’re on track to meet our
mission. This structure also allows us to continually
update and improve our approach to meeting our targets.

At Elevate, we nurture our
communities and our talent
through moving beyond simplistic
skills development courses
to invest in a holistic personal
development approach and
embracing a greater responsibility for
equality and diversity.

Our Targets.
PEOPLE

PLANET

ELEVATING
PEOPLE

ELEVATING
EQUALITY

REDUCING
OUR CARBON
FOOTPRINT

REDUCING
OUR WASTE

100% of our
employees and
event staff will
participate in
our bespoke
#ElevatingPeople
training
programme.

By June 2027
at least 20% of
our permanent
employee roles
will be held by
persons from
underrepresented
backgrounds.

From a 2022-23
baseline, we will
reduce the energy
consumption
of our business
operations by
50% by 2030.

From a 2022-23
baseline, we will
reduce or divert
95% of waste from
landfill across
our business
operations by
2030.

100% of
employees
will have a
Elevating Purpose
performance
related target to
achieve.

By June 2027 at
least 5% of our
employees and
event staff will be
made up of people
with disabilities

From 2022
we will track
our business
travel including
ambassador
commute to event
sites with a view
to measuring,
reducing, and
educating on lowcarbon options.

From a 2022-23
baseline, we
will reduce the
amount we print
by 70% across
our business
operations by
2030.

PURPOSE
COMMUNITY

COLLABORATION

We will organise
two days
volunteering
work every year
which is open to
employees and all
event staff.

We will build a
community of likeminded suppliers,
onboarding
them to our
Elevating Purpose
and working
collaboratively
to minimise
environmental
impacts.
We will create a
Purpose steering
committee, made
up of senior
agency and client
representatives. To
raise awareness for
the role of business
in championing
sustainability

Underrepresented refers to a person or group of people who are insufficiently or inadequately represented and who face barriers to opportunities
due to mental health issues, physical health/disability, sensory impairment, learning disabilities, neurodivergence, substance misuse, survivors,
working-class backgrounds, and those from the LGBTQIA+, and Black, Asian and minority ethnic communities or traveller communities.

Elevating Purpose:
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Targets

#ElevatingEquality
100% of our employees and
event staff will participate in
our bespoke #ElevatingPeople
training programme by
September 2022
All employees will have an
Elevating Purpose performance
related target to achieve

The rewards for us, our clients and
our wider community are endless. Our
approach allows us to engage authentically,
drive innovation and initiative, evolve our insight
and cross-cultural intelligence, create distinction and
guarantee Elevate’s sustainable evolution.

#ElevatingPeople.
In response to the impacts of the pandemic on our
event staff, we launched #ElevatingPeople. What
started as a survey to see how people were doing,
turned into a mindfulness session and the start of an
award-winning initiative.
We’re now propelling #ElevatingPeople further. Research
has shown that our workforce has a clear desire for
self-improvement, professional development and support
with wellness. In response we’ve created a
bespoke training programme, identifying
three areas that matter the most to our
people. Working with industry experts,
we’ve created three courses relating to
Sustainability
Delivered by isla
sustainability, diversity and inclusion
and mental health:

www.weareelevate.global

#ElevatingPeople

Diversity
& Inclusion

See #ElevatingEquality
page 12

Mental Health
See page 11

Elevate 2021
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#ElevatingPeople

#ElevatingPeople

Case Study: Elevation 2021
To encourage career development
amongst our internal Elevate team,
Elevation 2021 was piloted earlier
this year.
A 9-month programme which paired
employees with a senior leader and
a structured mentor/mentee session
framework which included setting longterm vision and career goals, a one-hour
session every six weeks and supporting
resources.
We’ve surveyed our participants and
established the following results:
•

A total of 25 employees with jobs
ranging from staffing coordinators
to account managers from across
the globe put themselves forward

We haven’t stopped at our employees;
we plan to train our 40,000 strong
event staffing team on these topics
too. We want all our people to have
an understanding of how to be a
better person for themselves, their
communities and our planet.
This initiative benefits
our clients too. We
pride ourselves on
delivering the right
people for every event.
#ElevatingPeople
ensures all our event
staff can speak
confidently to the
causes that matter
to all of us, so that
sustainability and Diversity

to partake in the first Elevation
mentor/mentee programme.
•

81% of mentees are confident they are
able to take on new challenges, 76%
are confident they are able to achieve
their goals and long-term ambitions.

•

18 out of 22 mentees feel very
confident in taking the initiatives to
determine their own development.

•

54% of mentees feel that they have
the current skills and knowledge to
achieve their goals demonstrating
a huge opportunity for mentors to
contribute to mentee success.

The Elevation 2021 programme is aligned
with our #ElevatingPeople target area.

Wellbeing.
Our wellness toolkit is another step
forward in our commitment to continue
building a happy and healthy workforce.
It allows Elevate employees to access
mental health rsources, a wellbeing
allowance, and other uplifting benefits.
Investments in wellbeing benefit
employees, the business, and the
community at large. Evidence from studies
suggests support such as resilience
training and stress management can
create considerable positive outcomes
for employee mental health, productivity,
and motivation, with return on investment
sometimes being as high as 470%. Of
course, these effects tend to ripple
outwards into employees’ personal lives
and benefit the wider community.

and Inclusion remain at the top of the
business agenda.
Providing all our people with opportunities
for training, professional and personal
development means they remain
engaged and loyal to Elevate,
helping our company culture
to grow positivity, stay
resilient, and keep
innovating.
#ElevatingPeople
now forms part of the
on-boarding process
for every new event
staff member and
sits alongside our
established business
training framework.

11

Employee Performance Targets
All employees set an annual sustainability
performance-related target as part of
their development process. Successful
performance will be rewarded with a bonus.

Case study: Elevating People
To kick off a long-term commitment to a
quality of mind (QoM) programme, Elevate
built on an existing long-term partnership
with Martin Palethorpe of the Pragma
Group to provide all of our event staff with
a 100% free Quality of Mind webinar. As
a world-renowned expert on mindfulness,
Martin explored how the mind works
in a 90 mins online session giving our
global network the tools, tips and skills
to achieve an elevated level of resilience,
peace, calm, and clarity.
Hundreds were able to join us for our
inaugural Elevate Your Quality of Mind

webinar in May, 2020. Over 800 people
tuned into the session from around
the world, representing an amazing 27
countries. The results from the initial
phase of this programme have showed
us that over 40% of the respondents
wanted better support surrounding
their mental health from just 90mins of
mindfulness.
The session itself delivered an immediate
30% increase in QoM for attendees with
6% seeing an increase in resilience as
people discovered a renewed balance
following the webinar.

KPMG ‘Investing to Save’ (2018)

Elevating Purpose:
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Elevating Equality.
Levelling the playing field is a key
priority for us.
As a People Agency, a key element of
creating a business where people can
thrive is to increase diversity both in our
offices as well as across our event staff.
Our Diversity, Equity and Inclusion action

plan sets out our lack of tolerance for
harassment, discrimination, and offensive
behaviour of any kind. It also informs all
our hiring decisions so that we can create
a workforce that is reflective of all ages,
abilities, ethnicities, and sexualities.
Black Lives Matter movement has
highlighted how much more work needs to
be done to advance equality worldwide. It’s
no longer enough for businesses to have a
Diversity, Equity and Inclusion action plan.

Targets
By June 2027 at least 20% of
our permanent employee roles
will be held by persons from
underrepresented backgrounds
By June 2027 at least 5% of our
employees and event staff will
be made up of people
with disabilities
#ElevatingEquality

The business community must fully
commit to building truly inclusive
organisations. This is why our
strategy is designed to build on
our action plan and ensure that
we are truly inclusive. We are
taking steps to proactively
lift barriers, have equal
representation, eliminate any
bias and discrimination in
our working practices, and
market ourselves ethically
and responsibly. We’re using
our communication channels
for good to raise awareness of
under-represented minorities
among our workforce and
around the globe in our industry.
We have a long, long way to go.
But we believe we’re better together.

Underrepresented refers to a person or group of people who are insufficiently or inadequately represented and who face barriers to opportunities
due to mental health issues, physical health/disability, sensory impairment, learning disabilities, neurodivergence, substance misuse, survivors,
working-class backgrounds, and those from the LGBTQIA+, and Black, Asian and minority ethnic communities or traveller communities.

Elevating Purpose:

Our Plan for Social & Environmental Action
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Elevating Quality

Diversity of our Workforce.
We’ve been carrying out a Diversity and
Inclusion survey since 2013, with the aim of
tracking the composition of our workforce
and identifying where we need to improve.
We’re going to achieve this through the
following steps:
•

Having a global D&I committee in
place to drive our strategy, policy and
objectives.

•

Analysing our global database to
breakdown gender, ethnicity and
languages.

•

Publishing our findings in our annual
Diversity Report.

Disability

Elevating Quality
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In our talent recruiting, hiring and
management, we are:
•

Unlearning and relearning
behaviours, mitigating bias through
#ElevatingEquality training for all of
our employees and event staff.

•

Training all of our employees and event
staff through #ElevatingEquality on
unconscious bias, allyship and specific
management training for removing
bias in hiring processes and practices.

•

Putting in place recruiting methods
that reach all – including those
without internet access.

•

Widening the net through advertising
our vacancies on job boards aimed at
reaching a more diverse talent pool

15% of the world’s population live
with a disability, yet disabled people
are twice as likely as non-disabled
people to be unemployed.

guide us on the right path. This includes
recognising invisible disability and nonphysical accessibility. It also means making
sure our work environments provide an
inclusive and accessible environment,
opening doors to all qualified individuals.

We’ve recognised that it’s not enough
to look at ethnicity, we need to also do
better at including and representing
people with physical and mental
disabilities. So, we’ve set a target to

Through using our platform, we aim to
challenge attitudes towards disability,
increase our understanding and remove
barriers to disabled people and those with
long-term health conditions.

Responsible Marketing
We recognise the responsibility we have to market Elevate responsibly.
To achieve this we’re adding an inclusive lens to our marketing and tone of voice, which
includes equal representation across all imagery and content. We also ensure our social
media is accessible by adding image descriptions and subtitles.
We commit to using our platform to amplify positive messaging and mark awareness days
throughout the year including: Black History Month, International ‘Women’s Day, PRIDE and
Disability Day, amongst other key days that can be celebrated.

Elevating Purpose:

Our Plan for Social & Environmental Action
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Planet

Reducing our Carbon Footprint

Planet.
Fifty-one billion tons of greenhouse
gas emissions are pumped into the
atmosphere every year, and we need to
be at zero.
We know that we’ve got a limited time
to get to zero emissions; a goal now
enshrined in UK legislation. It’s vital
that all industries, governments and
citizens work together to reduce energy
demand and support innovation in this
field. Events have a significant part to
play in meeting the net-zero goal. We
have an opportunity to make responsible
decisions that reduce the demand for
energy and transport and bring down the
production of greenhouse gas emissions.
Our environmental targets are focused
on the areas that we can control and
influence to support the movement:
reducing our carbon emissions and
reducing our waste impacts.

17

Reducing our Carbon Footprint.
Our targets measure the impacts of our
offices, to help us identify how to reduce
the negative effect of what we do as
much as possible. Still, more than that,
we seek to find ways to make a positive
difference through our actions and
through seeking to influence the actions
of others.
We’re proud to say that we’re a member
of isla, an independent industry
organisation set up to transition the
event industry to a more sustainable way
of working. Our Global COO also sits on
the Advisory Board of isla, demonstrating
our passion and support for the
organisation’s goals.
In partnership with isla we’ve developed
the first step of our #ElevatingPeople
programme which has been specifically
designed to teach our employees
and event staff climate literacy and
encourage sustainable behaviours.

Our overall commitment is to remove, reduce, and off-set
the emissions generated by our business operations.

Targets
Reducing our
Carbon Footprint

We will do this by tackling our most
significant emitting areas: energy and
transport and tracking our progress
using a carbon calculator.

Reducing our
Energy Consumption
Globally energy is responsible
for 66% of greenhouse gas
emissions. The decisions we
make on how we heat and
cool our offices, the lighting
we use and how we run our
devices contribute to our
overall footprint.
We’re committed to reducing our
energy consumption across our five
offices by 50%, from a 2022-23
baseline measurement.

From a 2022-23 baseline, we will
reduce the energy consumption of
our business operations
by 50% by 2030
We will track business travel,
including our event staff commute
with a view to measuring,
reducing and educating on
low-carbon options

We plan to do this by:
•

•

•

Switching to green energy suppliers
across all five offices, which will
make a significant dent in our Scope
2 emissions.
For the average office, equipment
accounts for 15% of electricity
consumption. To conserve resources,
all employees will be asked to turn off
devices or switch to ‘’’sleep’ mode at
the end of the working day, switch off
lights and turn off power sockets.
We’re going to audit all office
equipment and replace old equipment

with more energy-efficient models
and responsibly recycle old equipment
with certified companies
•

We will replace all office bulbs with LED
bulbs, which can last up to ten times
longer and use up to 75% less energy.

•

We will undertake efforts to increase
energy efficiency by encouraging
behavioural change amongst
employees in our office, which will be
kept on track by our Elevators.

Carbon Trust ‘Energy Saving Advice for Businesses’ https://www.carbontrust.com/es/node/533

Elevating Purpose:

Our Plan for Social & Environmental Action
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Reducing our Carbon Footprint

Reducing our Carbon Footprint - Unavoidable Emissions

Reducing our Transport Footprint
If all European companies cut their
business travel by 20%, it would save
22 million tonnes of CO2, equivalent to
taking one third of UK cars off the road.
As a global business with a focus on
reducing our travel footprint, working
from home and video conferencing will
remain part of our working structure. Not
only is video conferencing eliminating
unnecessary travel, but it also saves
employee time, increases productivity,
improves work/life balance and has a
positive impact on our bottom line.
Our travel policy is based on the guidance
outlined in the WWF’s Business Travel
Policy, and commits to the following:
•

We will reduce the need to travel
in the first instance - prioritising
virtual conferencing tools and opt for
off-camera conversations wherever
possible (which further reduces
emissions from IT).

•

We will reduce Green House Gas
emissions from travel by opting for
efficient modes/low carbon fuels.
We will always assess the least
environmentally damaging mode
of transport. If we must fly, we will
choose flights with the lowest
carbon cost, and choose non-stop
flights rather than multiple stops
as they use less carbon.

•

hybrid and electric vehicles and have a
list of electric taxi suppliers in each of
our key cities.
•

•

•

We’ve committed to only booking
event staff within a set radius of the
event site, with the aim of reducing
event staff travel and subsequent
emissions. If an event is booked
outside this set radius, we will off-set
the emissions at cost to the business.
From the end of 2021 we will track
the transport vehicles and number of
miles travelled by each of our event
staff to and from event sites. We’ll
review the data after our baseline
year and see where we can make
reductions.

Unavoidable Emissions.
Our focus is always on the removal and
reduction of our carbon emissions.
However, we recognise that we will
encounter some unavoidable emissions
(particularly in travel) and will consider
off-setting these when we are confident
that all other options have been explored.
We will also close the global business
for one day per year and mobilise our

employees and event staff in a treeplanting day, partnering with charities in
each relevant market. This doubles up as
an employee engagement event. It brings
employees and event staff together on a
project for good and allows them to align
themselves with our established Forest of
Elevate project.

Through the #ElevatingPeople
sustainability training, we will educate
our employees and event staff on the
most sustainable ways to commute,
including car sharing, bikes and
purchasing electric vehicles.

Forest of Elevate
Planting trees to sequester carbon
is one of the best solutions to fight
Climate Change. Working through
Tree-Nation, Elevate has planted
over trees around the world and will
continue to do so.

Where driving is required, we
encourage employees and event
staff to carpool. When hiring
vehicles or taking taxis we favour

Pamlin, D and Szomolanyi, K (2006) Saving the Climate @ the Speed of Light. WWF and Enso, Brussels

Elevating Purpose:
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By supporting Tree-Nation’s
reforestation and conservation
projects, we are helping to restore
forests, create jobs, and support local
communities.
By June 2021, the Forest of Elevate had
already offset 52.06 tonnes of CO2.

KPMG ‘Investing to Save’ (2018)

Our Plan for Social & Environmental Action

www.weareelevate.global

Elevate 2021

20

Reducing our Waste

Reducing our Waste
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Reducing our Waste.
Every year, the world collects 11 billion
tons of waste including plastics, e-waste,
and food waste.

We will do this by:

Zero waste is an ambitious goal, and while
we can’t always influence waste reduction
at our clients’ events, minimising our own
waste footprint is essential.

Targets

Reducing Our Waste
From a 2022-23 baseline, we
will reduce or divert 95% of
waste from landfill across our
business operations by 2030

By making every effort to combat
waste at Elevate, we are saving
money, reducing risk, preserving
natural resources, reducing
carbon emissions, and tackling
over-consumption.
All of these factors contribute to
ensuring our planet can thrive
for generations to come.

From a 2022-23 baseline, we will
reduce the amount we print by 80%
across our business operations by
2030. Where printing is essential,
we will only use paper made
from recycled fibres or from
post-consumer waste

•

Each of our offices has a robust recycling unit set up for paper, plastic, food, waste,
and glass. We’ve removed desk bins and installed stations in the communal areas to
encourage employees to think about what they are throwing away and where.

•

We have vetted our waste management contractors to ensure each waste stream goes
to the appropriate facility, and not to incineration which is our last resort.

•

We conduct a monthly waste audit to understand the most common items that are
being thrown away and find new ways to prevent this waste.

•

Where we have items that could have a new life elsewhere, we donate to local charities,
homeless shelters, and community centres.

•

Waste management forms one key module of our #ElevatingPeople Sustainability
training. We educate ourselves and our event staff on how to both manage waste and
reduce consumption where possible.

Reducing Printing
From a 2022-23 baseline, we will reduce the amount we print by 80%
across our business operations by 2030.

Waste Hierarchy

Our actions implemented so far include:

We can conserve the Planet’s precious resources by
remembering the waste hierarchy.

•

Digitalising the on-boarding processes and contracts for our internal staff to
eradicate any printing requirements.

•

Refuse (stop purchasing or accepting items)

•

•

Reduce (buying in bulk, reducing quantities,
reducing packaging)

Implementing a no print policy as far as possible across all offices and doublesided printing as standard.

•

•

Reuse (reusable options, reusing containers and
packaging)

100% of paper used for the office is made from recycled fibres or from postconsumer waste.

•

Recycle (recycle as much as possible)

•

Rot (composting food waste, anaerobic digestion)

•

Setting a maximum number of sheets per person – once your credit is up, it’s up!

•

Energy recovery (incineration of general waste
rather than sending it to landfill).

•

Digitalising the on-boarding processes and contracts for our field staff to
eradicate any printing requirements.

Additional actions soon to follow:

UN Environment Programme

Elevating Purpose:

Our Plan for Social & Environmental Action
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Reducing our Waste/Purpose

Community/Collaboration

No to Plastic
We have removed all single-use plastic from our communal areas in every office and
replaced it with reusables items, this includes:
•

Replacing reusable crockery, cutlery, mugs and glasses.

•

Not stocking plastic bottles of water in the fridge – we’ve installed water coolers
for refreshing refills.

•

Reviewing stationery and ensuring we’re not over-ordering or throwing items
away that can be reused.

•

Replacing plastic Sellotape, envelopes with windows, and packaging with eco
versions.

•

Providing a cupboard with reusable takeaway coffee cups and food containers so
staff can utilise these at lunch.

•

And – better still – providing all employees with an office toolkit of reusable items
which will have the best impact, versus issuing ‘SWAG’ kits for promotional
purposes. A reusable drinking flask is among items we will issue to all internal
hands.

PPE
Ahead of the return back to office, we are adding a Terracycle PPE Zero
Waste box/ recycling management which provides a responsible
disposal stream for PPE including face masks and gloves. This allows us
to balance the safety of our team with our commitment to the Planet.

As a global business, Elevate values
good citizenship and looking after
our Planet no matter where you are
working from. Part of this sustainable
approach means taking care of our
local communities and providing talent
opportunities to the next generation.

and philanthropy, fulfils two
important purposes. First, it delivers
fulfilment and bonding for our employees
and staff, the value of which cannot
be over emphasised. And, secondly,
it strategically cements Elevate as a
people-centred leader within the market.

By championing a strong sense of
community and collaboration in every
aspect of our corporate culture, we instil the
importance of giving back, spreading good
in nature, and the wellbeing of all our staff.

Forming tighter bonds with our suppliers
and clients through collaboration is
also a key part of fulfilling our purpose.
We work hard to ensure that these
relationships are built on shared ethics
and a commitment to protecting the
environment. We nurture opportunities to
further support each other in overcoming
any challenges. And, of course, we make
sure to have some fun along the way.

Inviting young people into the Elevate
family through internships, and
reaching out to our communities
through volunteering, pro bono work,

Community.
The COVID19 pandemic
exacerbated youth
unemployment.
At present there are estimated 1 million
young people out of work, that’s nearly
1 in 5 without a structured future . So,
investing in the future pipeline of talent
is not only a smart move to strengthen
our workforce, but also the right thing
to do, while supporting the ‘build back
better’ movement.
To that end, we’re working with like-minded
partners and government bodies to invest
and inspire the next generation, provide
opportunities for valuable work experience
and growth and, at the same time, provide
access to a future talent pool.
www.youthemployment.org.uk

Collaboration.

Purpose.
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Progress depends on the collective
efforts of many, and we know that
collaborating and knowledge sharing
with our suppliers, clients and partners
is a key driver to the success of our
sustainability strategy. By aligning
ourselves closely, there are cost and
efficiency benefits for all parties, as well
as positive social and environmental
advantages for the wider community.
Ultimately, it also makes working
together so much more fluid and fun for
everyone involved.
We attach a Supplier Code of Conduct to our
standard business Terms and Conditions.
We request all suppliers read Elevating

Volunteer Hours
Each of our employees is given two
days of paid leave per year to volunteer
with our chosen charity. To continue our
investment in the future generation, we
will choose charities that do vital work
with young and marginalised people but
who have limited resources.
Through volunteer hours, we can provide
our skillset across marketing, operations
and administration to boost their impact.

Target
From January 2022-23,
we will organise two days
volunteering/probono work
every year which is open to
employees and all
event staff.

Purpose and sign the Code of Conduct
to confirm alliance with our targets and
KPI’s. The Code of Conduct requests that
suppliers confirm their company ethics and
environmental practices including worker’s
rights, natural resource management, and
pollution, to name a few.

https://www.youthemployment.org.uk

Elevating Purpose:

Our Plan for Social & Environmental Action

www.weareelevate.global

Elevate 2021

Target
We will build a community
of like-minded suppliers,
onboarding them to our Elevating
Purpose strategy, to work
collaboratively in minimising
environmental impacts.

With Thanks
Many thanks to the teams across our company who are embracing this sustainability
strategy and are contributing daily towards us achieving the most positive impact
possible – both internally and among our external communities. We’re grateful that
you’ve joined us on this journey. Please keep up the excellent work.
To our suppliers, partners and clients we value each of you greatly and sincerely
appreciate your collaboration and support in helping us to achieve our sustainable
goals. Your shared enthusiasm for the environment, social justice, and mental health
make us proud to count you as part of our community.

www.weareelevate.global
elevatestaffing

elevatestaffing
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